
 

CONSUMERS RECOGNISE GLASS PACKAGING AS SAFE, SUSTAINABLE AND FIT 

FOR THE FUTURE   

8 out of 10 consumers believe in glass as a packaging material for the future, recognising its 

recyclability, reusability and health benefits as the glass industry continues its path towards 

climate neutrality. 

 

Brussels, 22 November 2022  

Glass is never waste. And as Europe marks European Week of Waste Reduction, new findings 

reveal that nearly 8 in 10 consumers view glass as a packaging material fit for the future – one that 

can help them to live healthier lives, on a healthier planet.  

An independent research survey carried out among more than 4,000 consumers across 13 European 

countries, commissioned by the European Container Glass Federation (FEVE) for the Friends of Glass 

consumer platform shows the majority of consumers view glass as a packaging material that is 

future proof, recognising its credentials on bringing both recyclability and health benefits to the 

table.  

 

Shoppers look for packaging options that are healthy as well as recycled 

Against a backdrop of consumers trying to cut back on packaging, glass is the only packaging 

material that consumers say they use more of in the last three years – by 8% – while bag-in-box, 

metal, and plastic have all seen drops of between 24%-41%.  

Glass is considered an integral part of a healthy living lifestyle, because it’s inherently reusable and 

recyclable, and recycled effectively across Europe after use and always safe even when recycled. 

Consumers believe in and trust glass recycling, with 8 out of 10 respondents saying they ‘always’ or 

‘often’ recycle their glass packaging and 82% stating they have a good understanding of how to 

recycle. Half of the respondents even said they buy more in glass specifically because it can be 

recycled more effectively than other packaging materials. These results support recent Close the 

Glass Loop data on recycling rates in Europe, showing an average of 79% glass collection across the 

bloc.  

What’s more, health and product preservation remain high on the agenda for shoppers. 

Respondents point to an evolved understanding of sustainability that goes beyond a single 

environmental focus.  

• 6 out 10 consumers consider reducing food waste, recycling and protecting physical and 

mental health as the top three sustainability elements in their everyday life. 

• Over a third of consumers polled stated they’re choosing more glass packaging specifically 

because it better preserves health and keeps products safer for longer.  

• 7 in 10 Europeans trust recycled glass to continue to protect food and drinks from any health 

hazards after recycling.  

As such, glass is seen by consumers as the safest recycled material and to offer the best of both 

worlds for packaging that’s protective of people and planet. Glass’ shelf stable qualities allow people 
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to reduce their food waste by protecting their favourite products for longer – considered a must-

have as inflation continues to bite and people look to stock up on lasting pantry staples. 

 

Companies should lead on sustainability with the help of glass 

Where most consumers believe in glass as a material for the future, they look to their favourite 

brands to lead on offering sustainable product packaging options – led by glass, naturally.  

4 in 5 of those surveyed agreed that companies have a moral obligation to use sustainable 

packaging, with almost as many (78%) looking to brands to clearly state their sustainability progress 

or credentials on their packaging. 65% even state they trust the quality of a product more when it 

is packaged in glass. That’s why one way forward for brands looking to stand out from the pack 

could be to adopt the new Glass Hallmark. Designed as a visual tool for brands and retailers to better 

communicate health and environmental credentials of glass to consumers, the hallmark is intended 

to remind consumers what they love about glass and how easy it is to recycle it.  

Businesses know that the right packaging plays a vital role in product preservation, recall, brand 

differentiation and experience. Glass has long been a trusted partner in this. To this end, the 

container glass industry actively looks to reinforce its credentials on light weighting, recycling and 

decarbonisation to meet brands’ and consumers’ demands for more sustainable packaging options 

that continue to deliver on consumer experience.  

Commenting on the survey results, Adeline Farrelly, Secretary General of FEVE, the European 

Container Glass Federation said:   

“As people continue to celebrate the International Year of Glass, and policymakers set their 

sights on new waste reduction targets, these findings prove that consumers increasingly 

recognise glass as a healthy, widely recycled everyday packaging material – one that is 

already proven to deliver on commitments to a healthier world.  

As an industry we are constantly looking for ways to innovate to ensure glass continues to be 

a sustainable material that we can rely on to protect our health and that of the planet. We’re 

happy to see consumers recognize these qualities and validate that glass is the packaging 

material that will see us into the future. Now it’s over to our favourite brands to pick up that 

challenge.” 

We’re all trying to live better, from how we consume and dispose of products to how we look after 

our own health. Yet packaging remains crucial to preserve products through delivery and storage, 

and to ensure longer shelf stability of products once purchased. Glass is a natural material, produced 

by using raw materials (sand, soda ash, limestone) in combination with cullet (recycled glass). By 

offering a material that’s not just endlessly recyclable but remains food safe throughout the closed-

loop recycling process, glass packaging continues to provide strong sustainable benefits for the 

health of both people and planet. 

 

For more information on this European survey and to access the detailed findings, please visit 

www.glasshallmark.com. Results are also available at a country level. 

- 

https://glasshallmark.com/
https://glasshallmark.com/mohrenbrau-shows-the-greener-way-to-enjoy-beer/
https://glasshallmark.com/oi-container-tour-2021-street-art-sparks-sustainability-in-the-vosges-region/
https://glasshallmark.com/verallia-mahou-san-miguel-take-on-carbon-emissions/
https://glasshallmark.com/use-glass/consumer-prefer-recycled-glass-study/


 

For further information on the results, please contact: 

Michael Delle Selve, Head of Marketing and Communications, FEVE – the European Container Glass 

Federation 

m.delleselve@feve.org 

+32 (0)2 536 00 82 

 

Notes to Editors 

About the InSites survey: The independent survey was conducted in 2022 via independent consumer 

research company InSites Consulting, targeting consumers in 13 European countries: Austria, Croatia, 

Czech Republic, France, Germany, Italy, Poland, Portugal, Slovakia, Spain, Switzerland, Turkey and the 

United Kingdom. Participants were recruited via an online research panel, with a gender split of 75% 

female and 25% male respondents. In total, 4,107 Europeans took part. 

The survey tested consumer perspectives on beverage and food packaging and how this affects their 

purchasing decisions, including environmental consciousness, attitudes and behaviours around 

recyclability, and perceptions and preferences for different forms of packaging. The purpose was to 

better understand the main attitudes towards sustainability and the position of glass to these attitudes. 

The survey built on previous findings from 2020 and 2016. 

About Friends of Glass: Since 2008, Friends of Glass has brought together a community of 220,000 

people, in Europe and beyond, all of whom are passionate about their own environmental impact and 

who pledge to choose glass for a better planet and a healthier lifestyle. Our members know that small 

daily life choices add up to a big impact, and we engage with consumers and retailers to raise awareness 

that glass is the ideal packaging material for families and for the environment. Join the growing 

community of glass advocates on Facebook and Twitter and add your voice to the Friends of Glass 

community today at www.friendsofglass.com. 

About FEVE: FEVE – the European Container Glass Federation – is the Federation of European 

manufacturers of glass packaging for food and beverages as well as flacons for perfumery, cosmetics and 

pharmacy. The association has some 60 corporate members belonging to over 20 independent corporate 

groups. Its members produce 80 billion glass containers per year and include major companies working 

for the world’s biggest consumer brands. With its 160 manufacturing plants located across 23 European 

States, the industry is a key economic partner in Europe, and maintains 125.000 jobs along the total 

supply chain. See more on www.feve.org - Join us on Twitter @FeveEU.  
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